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Introduction

Inappropriate promotion of medicinal products is widespread and existing regulations are often not enforced (I-DP). Although WHO developed Ethical Criteria of Drug Promotion in the late 1980s, awareness of and compliance with these criteria are generally poor (I-DP).

Some countries and health systems have adopted voluntary guidelines for drug promotion, while others have allowed self-regulation, but these efforts are rarely effective (I-DP).  A new and potentially dangerous form of drug promotion – direct advertising and sales without medical supervision – is now possible through the internet.

Policy and programme recommendations 

To effectively control drug promotion, countries are advised to implement a realistic and multifaceted strategy, including the following components:

• 
Countries should inform and lobby policy makers about the negative impacts of inappropriate drug promotion (I-DP).  They also should enforce existing regulations and publicize enforcement actions. Funding for such activities may come from levies on promotional spending by pharmaceutical companies (I-DP).

• 
National governments, professional and consumer organizations should develop and implement drug promotion awareness and training programmes for health care professionals, consumers, and children (I-DP), and develop systems to provide free access to unbiased therapeutic information for them (I-DP).

• 
In these efforts, countries should make use of data in the WHO/HAI drug promotion database and contribute their own research results and intervention experiences (I-DP).

Key research recommendations

Much more remains to be known about drug promotion and its impacts.  Key research questions to be addressed include the following:

• 
What is the extent and impact of drug promotion in developing countries (I-DP)? How can drug promotion be monitored and evaluated (I-DP)?

• 
How does drug promotion affect children's perceptions of medicines (I-DP)?  What are effective educational strategies for teaching children about the negative effects of drug promotion (I-DP)?

• 
What is the impact of internet drug promotion and sales, and what are effective ways to control and regulate it (I-DP)?

• 
What are effective educational strategies to improve consumer awareness of negative effects of drug promotion (I-DP)?  What are effective strategies to train health professionals and medical students on the negative effects of drug promotion (I-DP)?






